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Health Department Name Teams up with Fruits & Veggies—More Matters and Strawberry ShortcakeTM and HER BERRY BEST FRIENDS to Promote Children’s Fruit Consumption    
Websites and Activity Books to Feature New Fruit-Forward Incarnation of Classic Characters

City, State. –The sweet smelling, spunky redhead Strawberry Shortcake and her berry best friends have a fresh look for a new generation of kids and now they will help Health Department Name and Fruits & Veggies—More Matters® encourage their newest fans to increase the consumption of fruits and vegetables. The Produce for Better Health Foundation, the nonprofit entity behind the Fruits & Veggies—More Matters national public health initiative, has partnered with American Greetings, and its global licensing agent Cookie Jar Entertainment, to feature the redesigned Strawberry Shortcake characters on its websites and in a children’s activity book that promotes the benefits of eating more fruits and vegetables. 

Strawberry Shortcake and her trademark strawberry-scented toys arrived in the 1980s and were loved by little girls and moms alike. She continues to be adored today, and this year, American Greetings and partners are introducing a new line of consumer products including toys, DVDs, books, apparel, cards and more featuring Strawberry Shortcake and her berry best friends with accents true to her 80’s heritage – including her iconic green and white striped tights. Strawberry Shortcake and her friends live in the fantastical land of Berry Bitty City, where the girls run their own shops including Strawberry Shortcake’s Berry Cafe, Lemon Meringue’s Lemon Salon, Raspberry Torte’s Fresh Fashions. As part of her fruit-forward makeover, the beloved toy and cartoon star and her friends now prefer real fruit to fruit-flavored desserts. 

Fruits & Veggies—More Matters’ two websites will use new Strawberry Shortcake imagery over the entire year. The Fruits & Veggies—More Matters kids’ site, www.foodchamps.org is designed for children ages two through eight, while www.fruitsandveggiesmorematters is more “mom-centric,” featuring tips for getting kids to eat more fruits and vegetables along with nutrition information, recipes, and a video center. Strawberry Shortcake themed kid-friendly (and healthy!) recipes will be featured in the “get kids involved” section of both websites. 

Insert a statement from Health Department spokesperson or include one or both of the following statements if desired:

“We are happy to welcome the Strawberry Shortcake characters,” said Health Department spokesperson. “They will promote healthy eating habits to kids, a market segment traditionally targeted by less healthy food choices.” 

“The new, fruit-forward image of Strawberry Shortcake and her friends makes this set of characters a perfect fit for Fruits & Veggies—More Matters and its mission to increase fruit and vegetable consumption,” said Elizabeth Pivonka, Ph.D., R.D., president and CEO of Produce for Better Health Foundation (PBH) the nonprofit entity behind the Fruits & Veggies—More Matters national public health initiative. “These beloved friends will help encourage children to consume more fruit while at the same time connecting Moms with a happy memory from their own childhoods. We think these new characters will appeal to all age groups.”

A free e-card featuring the Strawberry Shortcake characters and celebrating September as “National Fruits & Veggies—More Matters Month” is being developed by American Greetings and will be available at www.americangreetings.com, for anyone to send, free of charge.. . A Strawberry Shortcake activity book that encourages kids to eat more fruits and vegetables will also be developed.

Insert a paragraph with specific Health Department information including when and where appropriate upcoming events will be held. 

Visit www.fruitsandveggiesmorematters.org for user-friendly advice on how to add more fruits and vegetables to meals and snacks; including, recipes, nutrition information, tips for getting kids to eat fruits and vegetables, and even videos. Fruits & Veggies—More Matters website, www.fruitsandveggiesmorematters.org, can be accessed from the Health Department Name’s own website, www.x.gov.

Insert pertinent health dept. description here.

Health Department Name is a member of the National Fruit & Vegetable Alliance.  Include information about the health department here.

About Produce for Better Health Foundation

Produce for Better Health Foundation (PBH) is a non-profit 501 © (3) consumer education foundation whose purpose is to motivate more people to eat more fruits and vegetables to improve public health. PBH is a member and co-chair of the National Fruit & Vegetable Alliance (NFVA), consisting of government agencies, non-profit organizations, and industry working to collaboratively and synergistically achieve increased nationwide access and demand for all forms off fruits and vegetables for improved public health.  This vision of the NFVA is a nation in which half of the foods Americans eat are fruits and vegetables.  Fruits & Veggies—More Matters is the nation’s largest public-private, fruit and vegetable nutrition education initiative with Fruit and Vegetable Nutrition Coordinators in each state, territory and the military.

PBH’s mission is to lead people to eat more fruits and vegetables because it matters for their better health. The foundation achieves success though industry and government collaboration, and a variety of marketing and nutrition education programs. To learn more, visit www.pbhfoundation.org and www.fruitsandveggiesmorematters.org.   

About American Greetings Corporation 

For more than 100 years, American Greetings Corporation (NYSE: AM) has been a manufacturer and retailer of innovative social expression products that assist consumers in enhancing their relationships. The Company's major greeting card brands are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and other paper product offerings include DesignWare party goods, American Greetings and Plus Mark gift-wrap and boxed cards and DateWorks calendars. American Greetings also has the largest collection of electronic greetings on the Web, including cards available at AmericanGreetings.com through AG Interactive, Inc. (the Company's online division). AG Interactive also offers digital photo sharing and personal publishing at PhotoWorks.com and Webshots.com and a one-stop source for online graphics and animations at Kiwee.com. In addition to its product lines, American Greetings also creates and licenses popular character brands through the American Greetings Properties group. Headquartered in Cleveland, Ohio, American Greetings generates annual revenue of approximately $1.7 billion, and its products can be found in retail outlets domestically and worldwide. For more information on the Company, visit http://corporate.americangreetings.com.

About Cookie Jar Group
The Cookie Jar Group is a Canada-based global children's entertainment and education company dedicated to excellence. Through Cookie Jar Entertainment, the company is a leader in the creation, production, marketing and licensing of evergreen character brands that appeal to kids and families worldwide. Cookie Jar Entertainment's library of nearly 6,000 half-hour episodes features some of the world's most recognizable brands, including "Strawberry Shortcake", "Caillou", "Inspector Gadget", "The Doodlebops ", "Arthur" and "Johnny Test". The company owns non-character based brands for licensing such as Mommy & Me. Through its pan-European subsidiary, the full-service licensing agency Copyright Promotions Licensing Group, Cookie Jar represents numerous third-party iconic brands. Cookie Jar Group also has a one-third interest in international children's television channel Kidsco. Cookie Jar Education, based in Greensboro, North Carolina, is one of North America's largest providers of supplemental education materials, reaching nearly 2,000 teachers across the United States, through the Carson-Dellosa and HighReach Learning brands.

http://www.pbhfoundation.org/members/membership/benefits/pbhdirect/current/jul17_2009/StrawberryShortcakeStCoord.pdf  
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