Strawberry Shortcake TM Travels the Globe With International Entertainment Deals

American Greetings Increases Global Reach With Wholesome Entertainment

NEW YORK, (February 12, 2010) – For nearly 30 years Strawberry Shortcake™ has been a favorite with little girls and moms alike, teaching wholesome values, going on fantasy adventures and proving that little girls can do big things. Today American Greetings Properties (AGP), the intellectual property and outbound licensing division of American Greetings Corporation (NYSE: AM) announced that it will be extending the global reach of the beloved character with a roster of major international entertainment deals for the new Strawberry Shortcake’s Berry Bitty Adventures series and The Strawberry Shortcake Movie: Sky’s the Limit. Partnerships for the new entertainment include broadcast deals with Disney and M6 in France Cartoon Network in the UK (series only), Astral Media’s Playhouse Disney in Canada, Disney in Latin America, Al Jazeera in the Middle East, and Hop! in Israel. Home video rights have been acquired by SND Groupe/M6 in France, Magna Home Entertainment in Australia and New Zealand, Prime Pictures in the Middle East and Magma D.D., Cass Films and Mirax in Eastern Europe. 

Strawberry Shortcake entered a new era in entertainment with the new CGI animated TV series Berry Bitty Adventures and feature film, The Strawberry Shortcake Movie: Sky’s the Limit. Her adventurous and empowering storylines maintain the wholesome core values that make her a favorite for moms everywhere. Keeping with contemporary nutritional concerns, both Strawberry Shortcake and her magical home, Berry Bitty City, reflect a fruit-friendly atmosphere. She may be a tiny little girl, but she’s big on adventure, fun, and friendship. 

“Strawberry Shortcake’s fun, adventurous themes and storylines have made her a favorite with little girls and their moms for nearly 30 years,” said Carla Silva, Vice President Global Licensing at American Greetings Properties. “That’s why kids around the world continue to enjoy and identify with her meaningful stories.”

In Strawberry Shortcake’s Berry Bitty Adventures, Strawberry Shortcake and her friends run their very own shops, including Strawberry’s Berry Café, Blueberry Muffin’s bookstore, and Raspberry Torte’s Fresh Fashions boutique. Together they interact in adventures that emphasize the fun and challenges of friendship and getting along. Helping the Bitty City girls are the magical and sometimes mischievous Berrykins, creatures who grow and harvest berries from the nearby strawberry fields. 
In the new CGI-animated movie, The Strawberry Shortcake Movie: Sky's the Limit Strawberry Shortcake and her friends learn meaningful lessons about working together and how it’s okay to make mistakes. When a sudden storm leaves Berry Bitty City with a big problem, the girls are faced with a huge challenge—either move the boulder or relocate their tiny town. They discover that when you have good friends, faith in yourself, and teamwork, berry magical things can happen.
Since her relaunch in 2002, Strawberry Shortcake has generated more than $3 billion in worldwide retail sales, as a whole new generation of young fans are identifying and engaging with sweet Strawberry Shortcake and her friends. For more information about Strawberry Shortcake and her magical fruit-filled world, visit www.strawberryshortcake.com or Facebook at www.facebook.com/strawberryshortcake.

About American Greetings Corporation 

Every year consumers send more than one billion paper greeting cards and more than 120 million e-cards from American Greetings Corporation (NYSE: AM). And for more than 100 years the greeting card company has been a leading manufacturer of innovative products that consumers trust to celebrate their most important occasions and relationships. The Company's major greeting card brands are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and other paper product offerings include DesignWare party goods, American Greetings and Plus Mark gift-wrap and boxed cards. American Greetings also has the largest collection of electronic greetings on the Web, including cards available at AmericanGreetings.com through AG Interactive, Inc. (the Company's online division). AG Interactive also offers digital photo sharing and personal publishing at PhotoWorks.com and Webshots.com, and a one-stop source for online graphics and animations at Kiwee.com. In addition to its product lines, American Greetings also creates and licenses popular character brands through the American Greetings Properties group. Headquartered in Cleveland, Ohio, American Greetings generates annual revenue of approximately $1.7 billion, and its products can be found in retail outlets domestically and worldwide. For more information on the Company, visit http://corporate.americangreetings.com.

About American Greetings Properties
American Greetings Properties (AGP) is the intellectual property and outbound licensing division of American Greetings Corporation.  Built upon the successful re-launches of Care Bears and Strawberry Shortcake licensed products, which have garnered over $5 billion in retail sales worldwide combined since 2002, AGP develops multi-platform campaigns for its properties through digital media, entertainment, marketing and merchandising.  In addition to Care Bears and Strawberry Shortcake, AGP’s active classic brands include Holly Hobbie and Madballs, as well as new properties Twisted Whiskers, Maryoku Yummy and TinPo.  Children can experience AGP online at www.agkidzone.com. For more information on AGP, visit www.agpbrands.com. 
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