It’s no wonder that Strawberry Shortcake (Charlotte aux Fraises) has been a favorite with little girls for nearly 30 years--she’s sweet, adventurous and lives in a magical land underneath a berry patch. She may be a tiny little girl, but she’s big on fun and friendship. Her empowering storylines are timeless and maintain the wholesome core values that make her a favorite for moms around the world as well.

What keeps her relevant is her fresh new fashions and style that’s uniquely Strawberry Shortcake, her fantasy world, sweetly scented toys and wholesome qualities she represents. These things never go out of style and neither does our cute little red-haired girl and her stories.

American Greetings Properties (AGP) has extensive experience with keeping classic characters fresh, which can be seen in the lasting success of Care Bears as well. In 2001, when the Care Bears re-emerged from hibernation, they created an 80’s flashback-frenzy and are credited with leading the resurgence of interest in retro properties across retail. For those too young to remember the 80s, the Care Bears still resonated as adorably huggable play pals, further solidifying their evergreen stature as “America’s Teddy Bears.” Since their relaunch, more than 85 million of these lovable bears have been been brought home to a new generation of fans.
We’re thrilled to be working with CPLG in France on all of the exciting developments that we have coming up for Strawberry Shortcake. They have such breadth and depth of experience working with classic characters, so the partnership was a natural fit.

Here are some exciting new developments for Strawberry Shortcake that are happening in France: 

· Since her relaunch in 2002, Strawberry Shortcake has generated more than $3 billion in worldwide retail sales, as a whole new generation of young fans are identifying and engaging with sweet Strawberry Shortcake and her friends.

· AGP is proud to announce the sweet new animated TV series Berry Bitty Adventures is launching on The Disney Channel in France in spring 2010, followed by a fall 2010 launch on M6. M6 will also distribute the new DVD, Charlotte aux Fraises Tous unis pour Fraisi-Paradis! (The Strawberry Shortcake Movie: Sky’s the Limit)
· Working with Strawberry Shortcake’s global licensing agent Cookie Jar Group and French licensing agent CPLG France, Charlotte aux Fraises has an impressive roster of licensing partners and product launches in 2009. The portfolio includes more than 50 licensees covering all product categories such as publishing, apparel, footwear, toys and games, decoration, gift, health and beauty, and confectionery. 
· Worldwide master toy partner Hasbro launched a new line of sweetly scented toys in September, accompanied by a telephone sweepstakes featuring grand prize of an unforgettable afternoon with Charlotte aux Fraises herself.
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