[image: image1.jpg]®

AGPROPERTIES



 
MARYOKU YUMMY REACHES TWEENS THROUGH IMAGINATION

Brand Encourages Girls to Dream Big and See Their Wishes Granted

Cleveland, Ohio (May 27, 2009) – In today’s world, the life of a tween girl is a complicated one. It’s a time when a carefree childhood collides with increased schedule demands and pressures, but oftentimes they still crave the creativity and self-expression that toys and entertainment provide. According to American Greetings Properties that’s why Maryoku Yummy resonates with tween girls today. The upbeat themes, wish-granting abilities, and fanciful imagery provide positive and reassuring messages. 

Maryoku Yummy is an art-based brand targeting tween girls that features a form of wish fulfillment that is relatable and relevant to today’s tween girl.  The artistic world of Maryoku Yummy is inhabited by a wish-granting Maryoku and her friends. As wishes float up to her magical land, they work to grant these wishes and learn valuable life lessons along the way. Beautifully rendered with colorful and stylish elements, Maryoku Yummy is equal parts endearing and entertaining. 

In fact, a recent study by Sandbox Summit says that tweens are most interested in toys that are fun and make them use their imaginations. Parents embrace and encourage this concept as well, reluctant to see their children graduate into teen products.

“Maryoku Yummy speaks to tween girls by tapping into their imaginations and inspires them to dream big, but it is done so in such a modern and fun way,” said Tony Chien, Director of Marketing at American Greetings Properties. “Parents love it too because it nurtures their children and encourages them to dream big and make those wishes come true.”

A new line of Maryoku Yummy products and accessories launched in January exclusively at Justice stores in the U.S. with plush, cosmetics, journals and accessories. The program is supported with a multi-platform marketing campaign that includes catazine ads, in-store signage, TV spots on the Tween Brands in-store network and the creation of the special website, www.YummyWishes.com for girls to learn more about their favorite characters. 

“Maryoku Yummy is a fresh, sweet character brand that is resonating with our tween girl customer.  We are glad that American Greetings came to us for the launch. We are looking forward to the continued growth of the brand!" says Lece Lohr, Co-President of Justice.

The exclusive partnership between Maryoku Yummy and Tween Brands will continue throughout 2009 and plans for retail expansion and continued growth are in development.  


Visit American Greetings Properties at Licensing Show in executive deal making suites #10 and #11 this June at Mandalay Bay, Las Vegas where we will be looking to secure licensees across key categories.  

About American Greetings Corporation 

For more than 100 years, American Greetings Corporation (NYSE: AM) has been a manufacturer and retailer of innovative social expression products that assist consumers in enhancing their relationships. The Company's major greeting card brands are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and other paper product offerings include DesignWare party goods, American Greetings and Plus Mark gift-wrap and boxed cards and DateWorks calendars. American Greetings also has the largest collection of electronic greetings on the Web, including cards available at AmericanGreetings.com through AG Interactive, Inc. (the Company's online division). AG Interactive also offers digital photo sharing and personal publishing at PhotoWorks.com and Webshots.com and a one-stop source for online graphics and animations at Kiwee.com. In addition to its product lines, American Greetings also creates and licenses popular character brands through the American Greetings Properties group. Headquartered in Cleveland, Ohio, American Greetings generates annual revenue of approximately $1.7 billion, and its products can be found in retail outlets domestically and worldwide. For more information on the Company, visit http://corporate.americangreetings.com.
About Tween Brands, Inc.
Headquartered in New Albany, Ohio, Tween Brands (NYSE:TWB) is the largest premier tween specialty retailer in the world. Through powerhouse brands Justice and Limited Too, Tween Brands provides the hottest fashion merchandise and accessories for tween (age 7-14) girls. 

Known as the destination for fashion-aware tweens, Justice proudly features outgoing sales associates who assist girls in expressing their individuality and self-confidence through fashion. Visually-driven catazines and direct mail pieces reach millions of tween girls annually, further positioning Tween Brands as a preeminent retailer in the tween marketplace.  

Over 900 Justice stores are located throughout the United States and internationally. Additionally, Tween Brands offers its fashions to tween girls and their parents through its e-commerce site, www.shopjustice.com.

In August 2008 Tween Brands announced plans to transition to a single brand taking the best of Limited Too and the best of Justice to create a fresh, new Justice.  Select Justice stores now carry a Limited Too clothing line and these apparel items can also be found online at www.shopjustice.com.


With a focus on providing tween girls the absolute best experience possible, Tween Brands looks toward the future with a single store brand, a single focus, and a mission: to celebrate tween girls through an extraordinary experience of fashion and fun in an everything for her destination.  

For more information visit www.tweenbrands.com and www.shopjustice.com.
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