Sweet Success for Charlotte aux Fraises TM
American Greetings Properties Builds On Strawberry Shortcake’sTM Global Success In France

American Greetings Properties (AGP), the intellectual property and outbound licensing division of American Greetings Corporation (NYSE: AM) and a preeminent player in the children’s entertainment and licensing industry, continues to grow and develop one of its most successful character brands, Strawberry Shortcake. Known as Charlotte aux Fraises in France, the beloved character has been a favorite with little girls for nearly 30 years. AGP is proud to announce the sweet new animated TV series Berry Bitty Adventures is launching on The Disney Channel in France in spring 2010, followed by a fall 2010 launch on M6. M6 will also distribute the new DVD, Charlotte aux Fraises Tous unis pour Fraisi-Paradis! (The Strawberry Shortcake Movie: Sky’s the Limit)

Working with Strawberry Shortcake’s global licensing agent Cookie Jar Group and French licensing agent CPLG France, Charlotte aux Fraises has an impressive roster of licensing partners and product launches in 2009. The portfolio includes more than 50 licensees covering all product categories such as publishing, apparel, footwear, toys and games, decoration, gift, health and beauty, and confectionery. 

“We’re thrilled with the response that we continue to receive in France and we’re very excited to introduce our new Charlotte aux Fraises entertainment and toys,” said Carla Silva, vice president of consumer products at American Greetings Properties. “Her messages of friendship, fun, and adventure are timeless; it’s no wonder that girls everywhere continue to enjoy our cute little red-haired girl and her stories.”

Big television debut 

Charlotte aux Fraises is entering a whole new era in entertainment with a new CGI animated TV series and feature film introducing her new itty-bitty fruit-filled world where she and her friends live underneath the leaves of a berry patch in a place called Berry Bitty City. Their adventurous and empowering storylines maintain the wholesome core values that make her a favorite for moms everywhere. 

The new animated series Berry Bitty Adventures will begin airing on The Disney Channel in France during the month of April for six months, exclusively solidifying Charlotte aux Fraises as a key character on the number one children’s station in France. 

On December 9 2009, M6 will release the an all-new CGI animated adventure film, Sky’s the Limit on DVD where she’ll prove that even little girls can do big things. Beginning in October 2010 M6 TV will begin airing the new CGI animated television series Berry Bitty Adventures.  

In the toy aisle

Since her relaunch in 2002, Strawberry Shortcake has generated more than $3 billion in worldwide retail sales, as a whole new generation of young fans are identifying and engaging with sweet Strawberry Shortcake and her friends. In publishing alone over 10 million books have been sold worldwide, with Bibliothèque Rose leading the way in France with more than 600,000 copies purchased since January 2007.

Worldwide master toy partner Hasbro launched a new line of sweetly scented toys in September, accompanied by a telephone sweepstakes featuring grand prize of an unforgettable afternoon with Charlotte aux Fraises herself.

More adventures ahead

The Fraisi-Fan club Web site opened in March 2009, and is dedicated to her loyal fans. The site will continue to provide fans with the most up-to-date information about what’s new in Charlotte’s world. A new worldwide Web site is also in development between American Greetings, Cookie Jar Group, and Hasbro to bring Charlotte to life for fans around the world on www.charlotteauxfraises.fr, scheduled to launch in December.

About American Greetings Corporation
For more than 100 years, American Greetings Corporation (NYSE: AM) has been a manufacturer and retailer of innovative social expression products that assist consumers in enhancing their relationships. The Company's major greeting card brands are American Greetings, Carlton Cards, Gibson, Recycled Paper Greetings and Papyrus, and other paper product offerings include DesignWare party goods, American Greetings and Plus Mark gift-wrap and boxed cards. American Greetings also has the largest collection of electronic greetings on the Web, including cards available at AmericanGreetings.com through AG Interactive, Inc. (the Company's online division). AG Interactive also offers digital photo sharing and personal publishing at PhotoWorks.com and Webshots.com and a one-stop source for online graphics and animations at Kiwee.com. In addition to its product lines, American Greetings also creates and licenses popular character brands through the American Greetings Properties group. Headquartered in Cleveland, Ohio, American Greetings generates annual revenue of approximately $1.7 billion, and its products can be found in retail outlets domestically and worldwide. For more information on the Company, visit http://corporate.americangreetings.com.

About CPLG

CPLG is the leading European Entertainment and Sport licensing agency with offices in Europe (UK, Benelux, France, Germany, Italy, Portugal and Spain), in USA and in Japan. CPLG is a subsidiary of Cookie Jar Group. With over 35 years experience in the licensing industry, CPLG’s often-imitated company structure provides each of its clients with dedicated licensing, marketing and industry professionals and a fully-integrated design, legal and accounting service.

www.cplg.com.

About Playhouse Disney 

Playhouse Disney uses creative storytelling and engaging characters to help make learning a playful experience for preschoolers. Shows like Handy Manny, Mickey Mouse Clubhouse, My Friends Tigger & Pooh, and Little Einsteins each tackle different areas of child development, from early maths to social interaction, problem solving to teamwork. Playhouse Disney's schedules are designed to reflect a young child's routine with daily themed zones. Playhouse Disney is one of the French leading preschool channels and entered into the basic of the French operators on September 2007. Playhouse Disney is also one of the main and powerful actor in French and European production of series adapted to kids 3-6 (Bali season 1&2, Babar, Magic Roundabout season 1&2 and Martine). Worldwide, Playhouse Disney has set the standard for preschool television with its learning-based programming that encourages preschoolers to imagine and learn through programming that is guided by a curriculum that is focused on multiple areas of child development.  Playhouse Disney programming addresses physical, emotional, social and cognitive development; thinking and creative skills as well as moral and ethical development through carefully constructed themes, storylines and characters.

